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9. WfEDZEAL
10. Xnum]

2 3Rk
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(=)
AR, BRI B 5 -
b, FRIIER R,

% (PBL) |

i (SDT) »3#HEEIC

HOHEH - R EEEHOA Y 772 V70 F v —

ITAT =V a VROV AT T4 v LY 12— AT
SHOPEABHL 28D TH B, 7r—3
NOXHRND T — L BEROEH &L BRI N D5,
ICWET S 27 R Eh T 5, ket
HOENB DD, HALXILOLPIX I =X LDNHICEHE-THED,

T4 =y aidr—»al
FA VRN VEWS RNy — 45
THFE TR BRI AR & L CH O e B

FIEHERR v 2 2 4 F v 7B & ORGGER A OMSHA L OBEPHEE K-> Tnb, %

Por =374 0=V a3V
2 v A0 FICI3ERS L
%iﬁ%%%ﬁ%&bf%%b,

i@%?f&&®£ﬁﬁ% SZ BT XA, FEBEOST x —
<, Wil & ISR ET 2 S 7T 5. X510, PBL
A > TNENEHE O ZHEFELTLES HEFHOBE S

ST g, MEROFEKIZB N T, WEIARA / N—2 3 V2T 5120, (8 AR
PGt &0 S HNNREIO LT NEMOE 2 E0 5 Z LRk I Tnd, 72, ANWE

B (HRM) OSUIRCHRASRHHEICHHA 2 4T,
Fatt) 27 3 EEIh W, HHmthis LT, r¥—3
i 2 X =X, 79 T+ — 8K HB T3
MBS HER SN T 5,

LCHEBEL T B &S %

B D B4 ME Ul 7 i
T 4= a YR OBE A
Bl . FLTY XLERDA VT Tk

L LT, SHROMEZIZMEAAL XD HH» 6 F— 4 - kL NN LR X 5 BB

b5, iz, THEREEBRILT S
2 LT~ vk illiEnoEm & Ofs

Rat S fEOREE, MRk MifE G 2B b 2 1 R RGET O E AL,
DD RO END,

X—J—K:»r—3745—-vav, VATVT 4y L Ea—

1. FU&IC

r'—37 4 —3 3 (gamification) 13,
[ = LT ¥4 v OERE 7 — £ DSOSk
I35 Z & (Deterding et al., 2011)
LEFRSIND, ZOBEZIT 2010 FHiHIZT
MG ONR E B DIRYD, BEY, v —
rF 4T, WY AT AHOST RIS
MEDERM SN TE 72, REMIRGIC VT
b, WEHEBDEFX—Y g VAL (Sailer et
al., 2017), #HARFEH DML (Landers, 2014),
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HER A 1TE OWEYEL (Morschheuser et al.,
2017), X HIIFMIMMAFEDOHEE (Roth,
Schneckenberg, and Tsai, 2015) &Wo 7%
BRENRTT =37 4 75— 3 Y OWEH K
HEhoo5 %,

Koivisto and Hamari (2019) 2 &k #1113,
F—37 47— a3 VIZET 5 ST
2019 - F TIT 819 HIZ¥EL T3, LAL
BS, BAMIRO K BOE IR L
THh, WHcBIsr—3I747—vav
WERR & U CHIER ISR A IRz & &
FoTWbd i 5,
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AREOHME, BEHBEEROHS2 57 —
ST 47— 3 VIO RN & Sk L
Yo — %470, LUFO 3 DOOF4EIZE £
T EiZH DB,

RQL : EMSRIc B I3 —3 74—
g YIFRIE W e B PRER ) R
YL T &= 72,

RQ2 : MifkicH 2 r—3I 74 0r—v 3 v
DFGEEFZROI L E D & 5 R
AR L TS0,

RQ3 : BEAEHFZEI2 13 2 25 B 22 A DS TAE
L, SHODEZMRT Y 2 v 40
RSN DD

EDDIARFL, BEFLY E 2 =2
BIAAL TIPS —3T 45— av/m
MR &R, $abbr—3I747 -V 3
v IFEEET, MRS, MENBIRICV
DEREE-OLD %%, #IEH2» 6L 5
ZEaHNET S,

2. \ARFAE

AU ¥ 2 —1Z, Tranfield, Denyer, and Smart
(2003) DY AT T 4 v LEa—TFHEIC
HEPLL 72, RBXIR T — 4 X— 2 & LT Web
of Science, Scopus, Google Scholar % f#
L, BEREEIE9EEE Cid "gamification” AND
" OR "management" OR
"employee" OR "workplace" OR "HRM" OR
"organizational learning”" OR "knowledge
sharing") %, HARETE [F—3I 74 75—
v a2 ¥ | AND ([#l#%] OR [#¥ ] OR [#E
¥H]| OR [A#MEK]) &AL 2. B
LHRIE 2010 4F- 1 H2 5 202543 HE T
L7z, MIBOR S A 2010 fFIC50E L 728
Hix, ©¥—3I7 47— 3 VBEEH Deterding
etal. (2011) O FKdm L& 22 & L Tl
W siamON R e L TES L, BEMROE
R AR U 72028 Z ORI 5 72
¥ T» % (Koivisto and Hamari, 2019) ., #%

" . . %
("organization

_3_

IZDWTE, KLY 2 —fEEE FHRATH
AR TATEN2mMOMAE TEAET
5782025 3 HE L7,

RAFETI, B &S+ — 7 L,
it Z procedings, ¥ & Ui &
L, EHEDE (book chapters), 7 —F
N —=3 =, JEETER AR L 2, S
i (thematic analysis; Braun and Clarke,
2006) (KD E, Ml S hesaiE (1)
EBDEFXR=V g TV =AU},
(2) #fkEE & a4, (3) HRM A OIS
H, (4) BtRImHEE, (5) HAIZ B 20
ZdE, O 5 DO FEMEBIC A FEHL 72,

3. F—=374 75— arDERELBEHER

3.1 E&EE DS HEMAVER

7—3IT7 47— 3 VRO,
DR O EBETI A SCIRIZ & > TR S v Tuv
%, Deterding et al. (2011) % ACM Mind-
Trek Conference IZE W T, ¥—3I7 4 7 —
Vavk [F-bTHA VORERE T — LU
NOXNRIZHEH T 5 Z & (the use of game
design elements in non-game contexts) | &7E
Lz, ZOEFKE, YVTAT =4, F—
LEEE TUA TLTFHA VEDXKAE 2D
DI > THIEL L 7253T, 25O
SR R L 72,

ZDOEZPOLIEFITH L, Huotari and
Hamari (2017) 3% - 2~v—r 54 v 7
DA & RSN 25 FE R &2 il A 7z,
S35 —=3740—=Ya vk [7F— 0K
DIBDT T+ —F YV AZK>TH - 2%
st L, HHE O Z il 2 Sc b4
%71+t Z (Huotari and Hamari, 2017, p.
25)] LEF LIz, TOMERII, HitED
AT 2 ERH S A 25 2 KB & o
DEHAEBIT X ETEETH 5.

% 72 Hamari et al. (2014) 3 24 D IEE
ZeaNRELZLE 2 =280, =3
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TAr—va VIMREDOHREE 264
FT, ZOMEP RIS AKATTHZ & %
NL 72, Z D%, Koivisto and Hamari (2019)
D8I FL ¥ 2 —1d, BH A HLHYIEHIFH
WThs 0, Mhr—3I747—vavn
IZREAEFHR TH D L LT0D, Z
IZBA# L C, Seaborn and Fels (2015) i,
S, & 7= B 1 BEER AN DO RO K AN Z
DB OHFLIEERTh 5 &ML 72, DLk
Diam 2 NT & 12, BEMMEROMERIZk
FEr—3747— /ayﬁ%d,@%%c
BIGERNZ L T B L IEE 0,

32 F—LEROYEER

F=3I74 =¥ a VTR S HEBICKR
RIENTNE 7 —4%KIE, WbWwd [PBL
=9 #] (points, badges, leaderboards) T

%, Werbach and Hunter (2012) 1%, 7 —
LR & KK (components), X H =2 2

(mechanics), # 4 7 3 2 Z (dynamics) D
SHEREICHPE L C % 0, Hunicke, LeBlanc,
and Zubek (2004) O MDA 7L — 49 — 2%
(Mechanics-Dynamics-Aesthetics) &, 7 — 4
%ﬁ@ﬁﬁbyfabfﬁ<%%éhfné
Lo Lans, ZIICEBRETINEHE L
A & %, PBL O 720 i
—3I74 = a VIR EEKE [HRA v
FER] ICBEMET S 20 EFATNS,
Deterding (2015) »it¥IL 2k 512, FA
YRRy VeV R E I X = o
ZAZWIR D ER T 2L, F— LT A v
DOARETH 555, ERd 28R, ARENZE
F—us7L A LS lliie RRbETNS,
MfGERIZ AU, 20 Z LAk LHENIC
Ham S e NEMA, H£H, Mk ~Lro%
Mz R4 v b4 ver T Tk
ORI EAME L T L F 5 WA RE X
N5, =37 47— a Vi HlkGE &
DA EWD 57291213, PBL @A 72 [
W] F=ATFYA VEER, BIAISYIEERIZ XS

RGP Has] 4596 B4 15 (26.6)

R, BIICXBIY -2V,
TV AIZ KB ZRERDIZR & 5 7z
TWERR, bV 2 A4 F V7B E RGN
BRRICED S HERN B R P BETH A 5.

HRBIL—LT—7

41 BHCRTHEROZE L ZORA
HO R EHE (SDT; Ryan & Deci, 2000)
3, REMEEGRICETI2r -3 747 —V 3
UIFPRIZ B T 22 BRI A T H 5o
SDT &, B (autonomy), FHHERE (com-
petence), BHRM: (relatedness) &Wv9 3D
DIEARRPOLIRICR D T2 AN FE B D %
MEFF - B3 5 & FIRET 5. Sailer et al.
(2017) %, FEBEZFEwmL, 4507 —
LERA SDT D 3 R & Vi d % 4
EMEEL 7z, BARIIZE, Ny Y o) -4 —
R=F - NT =2V 255 7OMBEENH
EROFTRIZAHG L, 734 — - BKRDOH %
Z k=) =« F=LAA4 OMAEEDBERYE
DI A S 5 Z LRz, —J, H
A RSN REREDOHHE) 126
DRFUIMRFE 5 0 IZIFffERE S hd, Bt
EFIET B 720D — ABHEIEHTIZEMT
BRI DB TH S T EARE I TN 5,
L2LAENRS, SDTHRFr—3I74 05—V a3
v LN DDLPERZE B DO BRI & &K 0 KBS
ST 5 —F7T, RBELKI N TV,
SDT IEABHNZAEA L AL DL X 7 =
X LEilih T 2R THD, =3I 74 75—
g VRO HIE R STIRIS VD IS A £
7 (embedded), R ALEVPITEF S,
MEHBRRIS WDk 2 58 & KITF 212D T
3, HEMNICHENTH D, F—3IT7 47—
Vg v ANOWEEOAPEEEDZE L
T, ThHhHEEE RO ERIVERER L —
T A OB BPIRE & 725§,
SDT DL v Z» 53R A v, ZOEIE
MUk ER A7 O PEER I & (2 ofﬁméhéﬁ

_4_



Aok e =
R1 T LERCHOCREER

BIBT =37 47—V 3 VIFROMGN 5
[C& T 2EFRCERKORBRFX R

F—LER T S h 5 LEEECK AHZX L
Ny Y AR (Competence) | SEROTIRUL - BEREM Z L KGE
J—F—FK—F Ahe (Competence) | #EZMHR A i U 7= 3 AR RO 43t
TINK — Bt (Relatedness) | FICUREL - AR 2ok W AFAE R DAY
YiEg - 2 b= — B (Relatedness) | & A 27 ~NOFEKRT T - I IE %O MK
F—LAA4 b BIfRYE (Relatedness) | #E&MID &30 DY - W IT B O IEHE
Ta7 4= HZEv4 X | B (Autonomy) FEIROEH - HOERO L
UTIEA LT 4 =Ry | FEE (Competence) | BIFFAYZMESSIEH - 2 F L1ty LM

MPF + Sailer et al. (2017) DPEGGHIFHAIA 127D & FHFK. Iilin X OFEGATR TIZ, GREEE BIFIEIZHIE T 3 77— 4
HERDORUIZLFEE 11728 DD, FFFIENDSPRIGRH E T DIZIZZHF X TG ORISR BT TS B,

Bhd Db,

42 70-EHmEZOHENER

7 1 — PlEE (Csikszentmihalyi, 1990) &
T2, F—=3I740 05— 3 VIFRIZBWTA
S ENZBGRNIEOVEDOTH 5, 7
T — (flow) &Ik, ALPEINIESHAL,
H ORI 2 2k 5 12 S LT
5RO LDIREA TS T 5,
Csikszentmihalyi IZ K4S, 7w —IREIX
OWHER HEE, @RIFNZ 7 4 — K3y 2,
OREEDINHERE & 17 %75 D 2 F O, &
W) EESRER 7z Az e FIZAER LR TV
L¥Nb, INEOHEFMHETr—LTH AV
DFHEFHWEAMEEZAELTED, 57— 3
747 —v 3 vtk 5 HIERGE, UV T7LH
A LT 4= PNy o, BNy 8 L

Do’”ﬁ%ﬁ%@ IR L SR &
BoT&E, T5 LMamiEs2imic

Hamari and Koivisto (2014) &, 71— @*E}E
BET—3IT7 47—V 3 VRO FAE
IEAL, Ju—IRERX T —3I 74 75— 3
YV EHHRI T Y =V X v N OBIRE BT
5ZLERM L, 512 Liu, Santhanam,
and Webster (2017) 1%, ¥ —3I 747 —¥ 3
MbEN72EWRY 2T A DOEGHEMFED 720

GRS A A SR L, £ OHTHERIR
(utilitarian) B35 & E20 (hedonic) BY5-
DHiEM B TR &2 P IZIC i A2 720 [RIMSRH A
SDT R 7 u—Mimsd LH A WAL LT
HORAATEY, BESTOBRHRMZ2EAL S
HOPUEMER &, HEANOWRARBROE % It
A5 70 —HaemaficiEodT5sZ &
T, Y—3I747—vaViFREBRY 27
LW DR E R L 72 TR RO,

4.3 BESTHER T OMOEED (TR

HiEe PR (goal-setting theory; Locke
& Latham, 2002) #4&H L /=52 éﬁﬁﬁ% L&
MEhoob 5, HERERGX, OBEMKRN
#Oﬂﬁﬁﬁﬁﬁ,a%ﬁﬁﬁ?@%&ﬁg
XD LEVETAKMELZES Z 8, OZ DR
WBHEANDZ Iy P AV L, T4 —=F)Ny
7, BUSHRIZ K> THREEh3Z L, %
Hi% i & 5 FEAEANIZ AT & oz b
METhd, r—374 75—y aviibds
V=== F, Ny URERE, #EH L
WoZz X=X LIE, FXIZIIE DS
F—3 b b L HIEEAKMEDOTDR, HIEEE
ANDT Iy b AV O, M &
74— NNy o O ZFEHEICSE L Lid
DIE L UTHERMNICHER T3 Z L8 T
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5, Z9 L7@EH» 5, Landers, Bauer, and
Callan (2017) 1%, V) — & —K— N2 H R
EOWHEELEa Iy P XV M EFRDDEI L
EHMUETHEAINT =7V A WET S
Z &ML, MMA T, Hamari and Koivisto
(2015) 1F ¥ i 32 & € 7 L (technology
acceptance model; TAM) Z3EHL, 7 — 3
T4 =Yy %= 2Ok HEIX
Z, A EINARHEEELE LN DD
FERE S B L T 5,

44 HBREETOEREOES REE
NEHMW 7O T4 T

ML TICEwREZELD, Y= 747 —

v g VI & MR O BER AL, AR

B AHONERETH S, 5 LzMEER
FREIZHEA 2R TE D, Cardador et al.
(2017) 13, =374 r—¥ 3 v & MG
v 27 & (performance management systems)
DAk & U THED T % BERI A & FER
U7z, [RlGRSCIE,  DER DRRHS Gt Bl am 4™ s
Z DL OOKERRHE (2 22 - 2K
A—=4) EEBT LI THEOT AL
TEHETIDIIHL, YF—3IT74 -V 3
VIR G & R ISR RO BN
i, 7 — LAEROMNZ T CERET
EXDIELOVEDONELEMRT S T & TEHKD
FIMEHT 5 8m 7, Thbb, r—3
74— 3 VIZBEHSE OB R TR TR
%<, HERERD T 4 — F3y o LRERIE

R2 F—3I747—2a HROEERE - EERHGE - AROHFZOERE

BEY TR AR EE RERHTFR
H e B Sailer et al. (2017); Mekler et al. (2017)
ﬁf%oj Sy 7 v — MG Hamari & Koivisto (2014); Liu et al. (2017)
H REa o Bl G Landers, Bauer, & Callan (2017)

KNGS IAT DL HE

TR AN 7 7 —

Thom et al. (2012); Anderson et al. (2013);
Cavusoglu et al. (2015)

DRV EY

Morschheuser et al. (2017)

MlfkE - e

P37 4= 3 v

Landers (2014); Armstrong & Landers (2018)

FREREE - ALY

Kapp (2012); Silic & Lowry (2020)

4 I R=V gV
it

W1 vs e Traka!

Morschheuser et al. (2019); Scheiner (2015);
Roth et al. (2015)

B Tsaa] - SRS PRPRGR Cardador et al. (2017)

L Rt 27 L Deterding (2019)

PR - #EE BUH 0BG Georgiou & Nikolaou (2020); Nikolaou et al. (2019)

HRM 4% THERBEER E T Murawski (2021); Oprescu et al. (2014)
57l A P Woodcock & Johnson (2018)

ot s i B0 s sk 010
PR Kim & Werbach (2016)

M FEE,
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ek B L (=

BEREWNETAMEADA =L ELT
%ﬁ{téhm\éo

29 LB b0k HICHET 5,
B, F=3T7 47— 3 VEBEBRETO
RESECld 4 RSP & L CThED
3722 8T, F=3I7 47— a VMRS
B AMAFOEHEFEEE ED &5 IZHEA - i
FTLIBNEVIfmEHEIZ LM TH
B, I, B I BEEROWH, Ak
BRERODEA, 7 — 2794 VIFHOE A,
WL [ =] ORBORIME WS 4 DD
AW A LEXBI§THZ LT, Sikkr—24

TEROEIR - 3Gt & PLam i 1 B9 2 Murila
AL NTH S, kD, RN

HROMNTid s <, EHMEROBEMALR
74— Ny 2 ORIIKLE VS 2 BMIZIE T
7 BREIRN BRI AR L 2 B,
Deterding (2019) &, #fkr—3I 74 7 —
g VERMSERITA L LT AL L,
frajEsm s EIRT —+F72F+v] & SDT
IZREA L [ABERN T4 V] 2X50IL
7zo LALADS, HIEHEG Yy A44F
Vo MR, FEE AR P R S O LR o 32
PG, IRRE L TFEAETEH IR T
W, 7z 20X, RS A UL, At
FEEDT — 37 4 — ¥ 3 IR P b
s TIEY % | BRIk e LTl h 3
Dh (AR 7T v v 2) %FiTx 56k
ﬁ@@ VA A F VMR, EEERN
ST =Y a VDB AEWNIZEIRDT,
THDPZE - JTHDOFA F I 7 2120t
HED0EHHLD 5, Tholdk, K5EIC
REhEELMHGHN T YT 4 7 Th B,

h:[REUBZE] E[TBE] OTEs

54 =374 —
3Xvv7
ZZETIZHRTE- LS

a OHRICET

, =374

_7_

BT =37 47—V 3 VIRROMEGNE L

=g vORRIZB U CIRBE A b
INZE RN ERGEESED SN TE 1, 0D
I} Sailer and Homner (2020) @ x* & Z3#rid
F—=3IT7 47— a3 VORMBIZEL THIR%E
LU T B, [AIFZEE, FRAIRY S E R,

BIFED TR, TEINEERDOWFRIC W T
S/~ D LR B 5 Z & &S
12U 7-, Hamari et al. (2014) O L ¥ 2 —4Hff
HKCTE, =37 47—V a3 VHiRQIEDR)
RELEDLOD, IRISHERAKATET 5 & fdm
DI T3,

L LAERS, AEAFEHT 20, Z
No OMROFEN ZIERNFETH 5, LB
PR O ) F 5 & ATEII R O B ORI
1325 BB AFAE 9 5, Koivisto and Hamari
(mw)mkﬂﬁvﬁl—é,ﬁﬁ%&%(ﬁ
O, L&, BE) O RTEINER (3
%®ﬂ7t vy A% khE —~ELTIE
OMRAERTEL TS, BETHE, 7¥—
3T =Y aviEALRD [KU K] 2% Z
3 Z LTI IRINAE RN Z 0, FERRIC [§5 2
&) EEZD T EITIEMHICENENWS T
ETHhD, ZORMNEIKRT 5L Z A1,
ARSI T4 r—vavEREY AT A
(LW LU TY, KPITHIE Z R
BEBEDISNT k —~ Y ZANHEHEE T EL &
WHBEME R H B, L) ZENREBEI RS,

Z DRI LT, Mekler, Brithlmann ft
(2017) DFEEREFZEE, Z OO S %
X5l mbéﬂ%%h1bfwéo&6u
PBL BE A7 + — < v 2 OBl % 5
mEE2—457T, NWRNEEDFICIZAES
WEBERITE P BT L2,
Zhid, PBLIE [&h &L frHc¥s]| 2L
'mﬁM?5b§f£0W<Qm%5f5J:a
IZIZER S WA RH 5, LnWwH 2 LT
Hb, THIESDT ORflA» &5,
7237 = AWEE LRI T\5 PBL
AEE U THPRBNEHED T & U THEREL Tn
52 L ERBIKT S, SDT % ZHECAY 7 Ml A

[HertEl] #96 &M 15 (26.6)
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ELTHRHALAEDRS, ZDFEED SDT O
B (PREIE D OXR) 2 5 L T
2EVIFIEIE, ERHINRE[LTH S,

2020 FERIZA D, ZOFIHEIEE 512K
IRt b k5127% 572, Bizzi (2023)
WEEREPIAND T — I 7 4 r — 3 3 VO
EIGERMICHRETL, 2 - -2V -V XY
F MRS IS T 2 ANDIFEN R A 5
W57, TNHIER S ERSGEICERS T
5 LTRSS B & R U 72, Tkhide fih
(%m)uf—i747 va VHMEERD
RAIERI ST + —~ v 22 RIET R & ¥t
L,%@ﬁ%#ﬂ%ﬁ-%ﬁ?%@fi&<
D LRI SR AT 5 Z & 2B S 21
L7z, [A#& S (Ikhide fli (2023) &, 7' —
3T 4=V aYENLEZHRM Y 25 L0D7
T —Z VLT )3T v ZOHI -1
JE| ZEERL, IERANHEONRIIAFT S Z
LEREL TS,

F =37 47— 3 VRO 2 %%
77, BHEHTEXHVWHATH 5, Hamari
(2013) E7 4 =L FHEBRIZEWTTY -3
T4 — 2 VRO E AL L, Stan-
culescu ftfi (2016) ERFEANDT 4 =L F 2
AT 4BV FE T 21 >h T v
F=U AV IDOIKTT 2L afERL 7,
Oprescu fli (2014) 2MRE L -2 D 5 HIY,
P 2 HAR, FATHIREZR 7 4 — RNy o, tk
S A I 5 10 JFHANZ, Z OFHTE
%%«@ﬂﬁ%tbf@%%‘ﬁ%méh%

, PRy — I 740 r—v g ViRElo
%ﬁ%ﬂ%i*t?ﬁbfwéﬁﬁ%%an
57259,

6. HFHF - HBFHE - 1/ NX—23a>r

6.1 HMBHE: FY—LEROD [EEME
HiA A ]

HRI 30 F B HEIA L, SRR O

EHEDA VYT 4 TR T S [HEE

RGP Has] 4596 B4 15 (26.6)

AV Y] IZ&k-> THENICIHFE NPT
Ve ZOXRRICEWTHERTNZHRIE
Thom fi (2012) 12Xk % IBM DR¥EY — ¥ v
Ldy b T =507 —L8HFE (KA vV
M) BREFEHETHL, HEICkbdL, F—4
PROBR LR, ZMBEFFLKT LA, Z
DHIRDOEREI, F—2BWRIFI - EEAIHK
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(Abstract)

This paper presents a systematic literature review of gamification research within the field
of organizational studies, elucidating its theoretical foundations, empirical outcomes, and
future challenges.

Although gamification is generally defined as the application of game design elements in
non-game contexts, scholars have pointed out the risk of an overreliance on superficial ele-
ments, such as points, badges, and leaderboards (PBL). Integrating gamification with
frameworks specific to organizational theory, such as institutional theory, sense-making theory
remains a significant challenge.

In organizational practice, evidence suggests that cooperative designs are more effective
than competitive mechanisms in enhancing the quality of contributions to foster knowledge
sharing and innovation. From a critical perspective, sociological concerns have emerged argu-
ing that gamification operates as a mechanism to obscure labor exploitation and serves as an

infrastructure for surveillance and algorithmic management within the platform economy.
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In conclusion, future research must expand from individual-level analyses to team- and
organizational-level perspectives. Furthermore, this paper advocates for the identification of
design conditions that reinforce sustained behavioral change, a greater emphasis on coopera-
tive designs conducive to organizational value creation, and the integration of gamification with

macro-level organizational theories.
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(Abstract)

This study examines B- and c-convergence of prices in the regional Japanese consumer
markets over the last two decades. While there have already been studies on convergence of
regional prices within a single country, the approach widely adopted is the investigation of
unit-root in the price differentials between regions. Instead, this study directly applies tests
of B- and c-convergence to the issue. More than forty consumer items, including both goods
and services, were selected on the basis of the purchase frequency of households and the
weights of the Consumer Price Index, and the analysis utilizes their retail prices in the forty-
seven prefectural capitals in Japan. Tests are executed using rolling regressions to capture
temporal evolution of the extent of convergence. Goods and services indicate differing results.
Services are less likely to B-converge than goods. On the other hand, the results from
o-convergence tests are different. Goods are less likely to o-converge than services over the
substantial portion of the investigated period. With sample periods covering the COVID-19
pandemic, failures of B- and o-convergence remained at high levels, but the failures decreased
shortly thereafter. The effects were transient. Finally, while the idea that a high inflation
rate is associated with a large relative price variability has been widely discussed, statistical

works in this study do not support it.
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An early version of this paper was presented at the 61st Annual Meeting of the JSRSAI,
held at Kansai University on October 12-13, 2025.

1. Introduction

This study examines B- and c-convergence of prices in the regional Japanese consumer
markets over the last two decades. The long-run movement of the Consumer Price Index (CPI)
indicates that the regional price levels have diverged during some periods even after 2000.
This study aims to provide detailed views of convergence (or divergence) of the regional prices
in the Japanese consumer markets, using retail prices rather than price indexes. The investi-
gated items are classified into goods and services, and they are analyzed from the point of view
of the distinction between goods and services as well as the distinction of B- and o-convergence.

There have already been many studies on convergence of regional prices within a single
country. The basic issue behind these studies is investigation of how strongly regional mar-
kets are integrated within a single country. If the regional markets are integrated, then the
Law of One Price dictates that a price differential between regions eventually disappears. If a
price differential between regions remains even in the long run, then it is interpreted that the
regional markets are segmented. Parsley and Wei (1996) and Cecchetti et al. (2002) are the
most prominent seminal studies in this area, both of which investigate the US case. There
have also been studies on the Japanese case. Among them are Kano et al.(2013) and Ikeno
(2014a, 2014b). While there are a few different approaches to the issue in this area, the one
widely adopted is the investigation of unit-root in the price differentials. When a unit-root is
found, it is concluded that the price differential between two regions does not converge. When
a unit-root is not found, then it is concluded that the price differential shrinks over a long run
and, eventually, disappears.

Over the past few decades, several concepts of convergence have been proposed in eco-
nomics, and they are widely utilized in research of economics, producing prominent results. In
particular, they are widely used in the analysis of international and inter-regional comparison

of income.”

B- and c-convergence are among representative concepts of convergence. There
are some previous studies which apply these concepts of convergence to investigation of inter-
regional price differentials, but they are relatively few compared to those using the unit-root
approach. For example, Halka and Leszczynska-Paczesna (2019) analyze the price conver-
gence in the European Union, using concepts of B- and o-convergence.

The current study applies the concepts of B- and o-convergence to the inter-regional price

differentials in Japan.Z) Utilizing these concepts is expected to yield insights that the unit-
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root approach does not provide. First, as previously noted, “convergence” is characterized by
multiple definitions, whereas the unit-root approach corresponds just to one of them. For
greater robustness, it is highly desirable to examine the issue based on alternative definitions.
Second, when combined with rolling regressions, p- and c-convergence provide a detailed
account of the temporal evolution of convergence.

The traditional notion of dichotomy between goods and services in regard to the integra-
tion of markets claims integration of regional markets of goods but segmentation in markets of
services, although this notion is affected by the recent development of internet markets.
Goods, which are typically regarded as being tradable between locations, form an integrated
market, and services, which are typically regarded as being nontradable between locations, fail
to do so. This study takes account of this point.

Figure 1 shows the variance of the “regional difference index of consumer prices” of the

3 They are based on

Japanese forty-seven prefectural capitals over the past seventy years.
“general” and “foods” indexes. It indicates that dispersions of regional prices exhibit upward
and downward movements even after 2000. Moreover, the general index and the foods index do
not always share a similar movement. Their movements are worth being investigated in details.

This study uses the monthly data of retail prices of consumer goods and services in pre-
fectural capital cities in Japan since 2000, which are from the Retail Price Survey of the
Statistics Bureau. Based on the weights in the CPI and the frequencies of purchase of house-
holds, more than forty consumer items were selected. The tests are executed in order to
examine B- and o-convergence. The convergence tests are executed over various sub-sample
periods by rolling regressions. They provide detailed views about periods of convergence and

divergence. The results indicate that many items exhibit divergence over substantial periods,
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Figure 1. Variance of Regional Difference Index of Consumer Prices annual data
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and goods and services exhibit different patterns of convergence.

The rest of this paper is organized as follows. Section 2 explains the methodology used
in this study. Section 3 describes the data. Sections 4 and 5 perform tests of B- and
o-convergence, respectively. Section 6 investigates the relation between the convergence and

the change rate of prices. Finally, concluding remarks are given in Section 7.

2. Methodology

This paper conducts empirical tests to examine two types of convergence: B-convergence
and o-convergence. Both concepts of convergence are widely used in economics, especially in
research of income levels.

The current study examines absolute B-convergence, which is defined as a negative rela-
tion between the initial level and the change rate over the following period. In this study, it is

tested by regression of the following equation over prefectural capitals;

h{”"f] L aibnp)+e, izl
Diso ) T—1o

where p; is the price level in city i at the initial time #, p;r is the price level in city i at the
end of the sample period T, ¢; is an error term, and [ is the number of cities under consider-
ation. The parameter b is estimated, and the significance is tested using a one-sided t- test. If
it is significantly negative, B-convergence of regional prices is concluded. The equation is
tested for each of the investigated items.

In this study, the lengths of the period between i, and T are set to thirty-six and sixty
months, i.e., three and five years, I‘espectively.4> Rolling regressions are performed. The
regressions are executed over the entire period during which data is available. That is,
moves from the initial time of the data-available period to either thirty-six or sixty months
prior to the end of the data-available period. This procedure reveals temporal evolution of
convergence (or divergence), and it is also expected to mitigate the problem that results of the
tests crucially depend on the start of the sample period.

o-convergence represents the idea that the dispersion diminishes over time. This study
uses the weak c-convergence test, which was recently developed by Kong et al. (2019). The

test is based on the following equation.
K =dr+¢pt+a,,t=1,-T

1 1 —\2 ;—2 . . . . . . —_ 1 1 .
where K, = 721,:1(1)” —1,)° /D, pi; is the price level in city i at time , p, = 721':1 p; 4, I is the
number of cities under consideration, and 4, is an error term.

A one-sided t-test is conducted to assess whether the slope coefficient qu is significantly
negative, using a Newey-West estimator of the variance. In the significantly negative case,

weak o-convergence is concluded. In the current study, weak o-convergence is simply called
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“c-convergence” for brevity. With the Newey-West estimate, the lag truncation L is commonly

set for estimation of the variance as follows.
L — [T1/3 ]

One-sided critical values from the standard normal distribution N (0,1) are used in testing to
detect the convergence.

In this study, when qu is significantly negative, then it is interpreted that the regional
prices c-converge. The procedure of rolling regressions follows the one used in the
B-convergence tests. The sample period is set to thirty-six and sixty months, and the test is

executed by rolling regressions over the entire data-available period.
3. Data

The following statistical works use retail prices of goods and services, not price indexes.
For the purpose of this study, it is necessary to compare absolute price levels in multiple cit-
ies. Price indexes that can be used for inter-regional comparison of absolute price levels are
quite limited in Japan. The Statistics Bureau compiles the “regional difference index of con-
sumer prices” for inter-regional comparison of price levels, but it is compiled only annually
and contains only “general” and “foods” indexes.

For the statistical works, this study uses series from the Retail Price Survey of the Statis-
tics Bureau. It contains monthly series of retail prices of more than five hundred items, from
which the CPI is compiled. Price series in the 47 prefectural capitals are used. The items
investigated here in the following statistical works are selected as follows:

(1) The items should be purchased frequently by households.

(2) The items should have a nonnegligible share in the composition of the CPI.

(3) The list of items should cover a wide range of items. All items covered by the CPI
are broken down into fifteen groups, including “food products”, “textiles”, “petroleum
products”, “meals outside the home”, and others. The list should cover as many
groups as possible. It should also cover both goods and services.

(4) The items should not contain many missing observations.

(5) Prices of some items in the CPI list are the same nationwide or across several pre-
fectures, such as postal fees and cell phone fees. The prices of some items are
regulated by the government, such as medical fees. They are excluded.

The Statistics Bureau provides detailed information on items from which the CPI is com-
piled.5) The following information is included: the share of individual items in the CPI, typical
frequencies of purchases of individual items, and the classification of goods and services. If
three consecutive observations are missing for any item, that series is not chosen. If only one
or two observations are missing, they are complemented by a linear interpolation. Fortunately,
the interpolation was rarely needed. The sample period is basically from January 2000 to

March 2025. The start and end are adjusted in some cases because of missing or inadequate
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observations.
Thirty items of goods and twelve items of service are eventually selected for statistical
works in this study, and they are shown in the list in the Appendix, with the sample period and

the number of covered cities. The items are also classified into goods and services.

4. Results of p-convergence

[-convergence tests are executed for each item over all periods during which data is
available. The start of the first regression is the start of the data-available period, and the
start of the last regression is either thirty-six or sixty months prior to the end of the data-
available period since each B-convergence test is executed over thirty-six and sixty months.

Tables 1 and 2 indicate the proportions of failure to reject the null hypothesis that b is
positive at the five-percent significance level, i.e., the proportions of failure of B-convergence,
in all executed regressions for each item over the thirty-six and sixty months, respectively.
For instance, in the case of “rice”, the data is available from January 2000 to March 2025, and

B-convergence over thirty-six months is tested over 267 subsample periods by the rolling

Table 1. Proportions of failure of B-convergence over thirty-six months

Goods
1. rice 2. white bread 3. cupnoodle 4. tuna 5. salmon 6. fish cake 7. pork
15.4% 31.5% 3.9% 11.6% 6.4% 4.9% 15.0%
8. chicken 9. sausage 10. milk 11. yogurt 12. eggs 13. cabbages 14. onions
13.9% 6.4% 37.1% 1.5% 3.4% 6.7% 8.6%
15. tomatoes 16. tofu 17. bananas  18. cooking oil  19. chocolate  20. ice cream  21. tea drink
5.6% 56.2% 2.6% 2.2% 7.4% 24.0% 3.9%
99 beer 93. kerosene 24. bathroom 25, detergent 26. men’s 27. ladies 28. ladies
paper shirts underwear shoes
1.5% 24.7% 2.6% 7.5% 27.3% 18.9% 33.7%
29. gasoline 30. notebook
22.8% 23.2%
Services
1. ramen 9. sushi 3. Japanese 4 rent 5. la’undr'y of 6. car mainte- 7. qarage fee
barbeque men’s shirts nance fee
47.2% 14.2% 55.6% 58.1% 29.6% 36.3% 52.1%
8. tutoring 9. ovm f 10. vete- 11. hair 12. ladies’
school fee - gym fee rinary fee dressing hair cut
24.3% 58.5% 44.6% 68.2% 59.2%
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Table 2. Proportions of failure of B-convergence over sixty months

Goods
1. rice 2. white bread 3. cupnoodle 4. tuna 5. salmon 6. fish cake 7. pork
7.4% 23.9% 0.4% 4.9% 44.4% 0.0% 5.3%
8. chicken 9. sausage 10. milk 11. yogurt 12. eggs 13. cabbages 14. onions
5.8% 0.8% 18.1% 2.1% 0.8% 3.7% 5.3%
15. tomatoes 16. tofu 17. bananas  18. cooking oil  19. chocolate  20. ice cream  21. tea drink
2.1% 40.3% 0.4% 0.4% 3.7% 21.4% 4.9%
99, beer 93. kerosene 24. bathroom 95. detergent 26. mens 27. ladies 28. ladies
paper shirts underwear shoes
0.0% 25.9% 0.0% 3.7% 26.3% 15.3% 33.7%
29. gasoline  30. notebook
23.5% 7.0%
Services
1. ramen 2. sushi 3. Japanese 4. rent > la’undr.y of 6. car mainte- 7. garage fee
barbeque men’s shirts nance fee
32.9% 0.8% 35.0% 54.3% 19.8% 13.6% 15.6%
8. tutoring 9 ; 10. vete- 11. hair 12. ladies’
school fee - gym lee rinary fee dressing hair cut
10.7% 42.1% 33.3% 56.8% 44.4%

regressions. Since B-convergence fails to be rejected over 41 subsample periods, the propor-
tion is 41/267, i.e., 15.4%.

Tables 3 and 4 summarize the results presented in Tables 1 and 2 on the basis of goods
and services. Tables 1 and 2 show that the proportions of the failure are either zero or
almost zero for many items. On the other hand, some items indicate a high proportion such as
“tofu”, “ramen” and “rent”. They frequently fail to B-convergence during the data-available
period. Tables 3 and 4 show that services indicate a higher proportion of the failure of
B-convergence than goods do in both cases of thirty-six and sixty months. These results are
compatible with the traditional notion of the dichotomy between goods and services; integration
of regional markets of goods and segmentation in markets of services. Tables 3 and 4 also
show that the proportions of failure are generally lower over sixty months than over thirty-six
months, implying that B-convergence is more likely to be fulfilled as the period becomes longer.

Figures 2 and 3 illustrate temporal changes in the proportion of the items failing to
exhibit B-convergence on the basis of all items, goods, and services for the windows of thirty-
six and sixty months, respectively. The horizontal axis corresponds to the start of individual

regressions. An overall view indicates that the proportion of services is higher than that of
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Table 3. Number of items with a higher proportion of failure

of p-convergence over thirty-six months

goods services total
total items in the group 30 12 42
Larger than 10% 14 12 26
share in total items 46.7% 100.0% 61.9%
Larger than 20% 9 11 20
share in total items 30.0% 91.7% 47.6%

Table 4. Number of items with a higher proportion of failure

of B-convergence over sixty months

goods services total

total items in the group 30 12 42
Larger than 10% 9 11 20
share in total items 30.0% 91.7% 47.6%
Larger than 20% 7 7 14
share in total items 23.3% 58.3% 33.3%
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Figure 2. Proportion of failure of p-convergence of thirty-six months
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Figure 3. Proportion of failure of p-convergence of sixty months

goods over the most part of the period, which is consistent with what Tables 1 and 2 indicate.
Figure 2 shows that the proportion of services started to rise shortly after 2015, and that of
goods started in early 2017. Both peaked before 2020. Considering that each convergence
test covers thirty-six months, i.e., three years, it is interpreted that the failure of the conver-
gence of services started before the onset of the Covid-19 pandemic in Japan, i.e., early 2020,
and it continued to rise after the pandemic started to affect the Japanese society. The failure
of goods started to rise when the pandemic started to do so. On the other hand, the failure of
goods and services declined rather quickly afterwards. Figure 3 shows that the failure of ser-
vices started to rise in early 2015, and those of goods started to rise in the middle of 2016.
Both peaked in 2018 and 2019. It is interpreted that the failures were at high levels over the
periods covering the start of the pandemic, but they started to lower rather quickly when the

pandemic once settled down.
5. Results of s-convergence

The o-convergence tests are executed following the procedure similar to that used for
B-convergence tests. The weak o- convergence tests are executed on each item over all peri-
ods during which data are available. The start of the first regression is the start of the data-
available period, and the start of the last regression is either thirty-six or sixty months prior
to the end of the data-available period.

Tables 5 and 6 indicate the proportions of failure to reject the null hypothesis that qu is
positive at the five-percent significance level, i.e., the proportion of failure of o-convergence,

in all executed regressions for each item for the period of thirty-six and sixty months, respec-
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Table 5. Proportions of failure of s-convergence over thirty-six months
in the whole sample period

Goods
1. rice 2. white bread 3. cupnoodle 4. tuna 5. salmon 6. fish cake 7. pork
53.4% 71.7% 49.8% 53.9% 55.7% 45.7% 66.7%
8. chicken 9. sausage 10. milk 11. yogurt 12. eggs 13. cabbages 14. onions
63.5% 63.9% 82.2% 26.0% 82.6% 79.0% 66.2%
15. tomatoes 16. tofu 17. bananas  18. cooking oil  19. chocolate  20. ice cream  21. tea drink
77.2% 85.4% 53.4% 47.9% 74.9% 77.2% 44.0%
99 beer 93, kerosene 24. bathroom 95. detergent 26. r.nens 27. ladies 28. ladies
paper shirts underwear shoes
34.2% 53.9% 38.8% 54.8% 73.1% 56.4% 79.9%
29. gasoline  30. notebook
65.8% 73.1%
Services
1. ramen 2. sushi 3. Japanese 4. rent > la,undr.y of 6. car mainte- 7. garage fee
barbeque men’s shirts nance fee
59.8% 56.2% 65.4% 50.2% 54.8% 45.5% 40.6%
8. tutoring 9. gvm fee 10. vete- 11. hair 12. ladies’
school fee - 8Y rinary fee dressing hair cut
38.4% 58.5% 53.0% 70.3% 55.3%

tively. The results demonstrate that the proportion of failure of c-convergence is substantial
for all items. They show that none of the items exhibits a proportion of zero or almost zero.
Even goods indicate high proportions when compared to the case of B-convergence. Failure of
c-convergence is pervasive among both goods and services.

Figures 4 and 5 show temporal changes in the proportions of the items showing the failure
of c-convergence over thirty-six and sixty months on the basis of all items, goods, and ser-
vices. The horizontal axis corresponds to the start of individual regressions. An overall view
indicates that the proportion of services is often lower than that of goods. They also show
that the proportions of both goods and services started to rise in 2015 and remained at high
levels during the periods covering the start of the pandemic. They started to reduce in 2020.
Again, the failure remained at a high level during the periods covering the onset of the pan-

demic, but it gradually declined afterwards.
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Table 6. Proportion of failure of s-convergence over sixty months in the whole sample period
Goods
1. rice 2. white bread 3. cupnoodle 4. tuna 5. salmon 6. fish cake 7. pork
48.9% 65.8% 31.4% 52.5% 42.9% 46.6% 69.4%
8. chicken 9. sausage 10. milk 11. yogurt 12. eggs 13. cabbages 14. onions
63.0% 51.1% 100.0% 30.6% 75.8% 74.0% 57.5%
15. tomatoes 16. tofu 17. bananas  18. cooking oil  19. chocolate  20. ice cream  21. tea drink
77.6% 80.8% 61.6% 50.2% 66.7% 71.2% 54.7%
99, beer 93. kerosene 24. bathroom 95. detergent 26. mens 27. ladies 28. ladies
paper shirts underwear shoes
48.9% 48.9% 30.6% 60.7% 71.7% 47.4% 77.2%
29. gasoline  30. notebook
58.4% 82.6%
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Figure 4. Proportion of failure of ¢-convergence of thirty-six months
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Figure 5. Proportion of failure of s-convergence of sixty months

6. Relation between convergence and the change rates of prices

Sections 4 and 5 demonstrate that the acceptance or rejection of B- and c-convergence
fluctuate over time during the entire data-available period. This section investigates a possi-
ble cause of these results, i.e., inflation.

The relationship between inflation and price dispersion has long been studied as one of the
most important issues in macroeconomics. For example, Vining and Elwertowski (1976) men-
tion that eminent economists in the nineteenth and twentieth centuries, such as F. Edgeworth,
W.S. Jevons, and M. Friedman, were interested in the issue. It is popularly presumed that a
high inflation rate is associated with large price dispersion, and that idea has been discussed
and analyzed in many studies. Sellers’ menu costs and consumers’ search costs often play
important roles in the theoretical analysis of the relationship.” On the other hand, there are
various methodologies and results in the area of empirical analysis. There are variations in
interpretation and, also, in the measure of “price dispersion”. Some studies investigate intra-
market price dispersion, and others investigate intermarket dispersion. Some studies use, as
the measure of price dispersion, the dispersion of price levels, and others use the variability

) The results are not unanimous. Some studies support the positive

of relative price changes.”
correlation between inflation and price dispersion, and some do not.

The current study investigates intra-market price dispersion, using the dispersion of price
levels. The following two hypotheses are tested: one is that high rates of price changes make
B-convergence more unlikely, and the other is that high rates of price change increase price

dispersion.
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The first hypothesis is tested based on the following Probit equation for each item:

Pr(FAIL_CONV,=1)=®(a+b- INFL1, +s,)

where ®(-) is the cumulative standard normal distribution function, INFL1, is the absolute

value of the change rate of the national price index over the following thirty-six months, and

FAIL_CONV, is a dummy variable, taking value one if B-convergence fails over the following

thirty-six months and zero otherwise.

the Consumer Price Index.

The source of the national price index of each item is

If the absolute value of the price change rate is positively associ-

ated with the failure of B-convergence, b is positive. The Probit model is estimated only for

the items whose proportion of the failure of B-convergence is greater than 10%. Taking account

into overlapping samples and subsequent serial correlation in error terms, the t-statistics is

Table 7. Probit model of failure of p-convergence over thirty-six months
Pr(FAIL_CONV,=1)=®(a+b- INFL1,+¢,)

item const. (t-stat.) INFL (t-stat.) pseudo R sign of sig. level
sq. b of b
Goods
rice -0.904 -2.335 -1.317 -0.846 0.008 minus 0.397
white bread -0.503 -1.098 0.352 0.076 0.000 plus 0.940
tuna -0.900 -3.526 -4.127 -1.764 0.015 minus 0.078
pork -0.400 -0.924 -14.551 -2.184 0.111 minus 0.029
chicken -0.579 -2.393 -12.107 -3.869 0.064 minus 0.000
milk -0.290 -0.869 -0.909 -0.187 0.001 minus 0.852
tofu 0.277 0.845 -2.832 -0.906 0.365 minus 0.010
ice cream 0.405 1.122 -30.818 -4.144 0.226 minus 0.000
kerosene -0.119 -0.294 -2.491 -1.649 0.093 minus 0.099
men’s shirts 0.150 0.339 -24.112 -3.257 0.219 minus 0.001
ladies’ underwear ~ -0.360 -2.592 -16.023 -4.111 0.110 minus 0.000
ladies’ shoes -0.033 -0.082 -11.628 -1.589 0.042 minus 0.112
gasoline -0.281 -0.582 -3.274 -1.135 0.046 minus 0.256
Services
ramen -0.389 -0.947 9.794 1.087 0.043 plus 0.277
sushi -1.085 -3.093 0.409 0.077 0.000 plus 0.939
Japanese bbq -0.275 -0.736 8.606 1.229 0.035 plus 0.219
rent 0.430 0.574 -25.965 -0.351 0.009 minus 0.726
laundry shirts 0.158 0.259 -23.095 -1.568 0.169 minus 0.117
car maintenance -0.397 -0.397 1.850 1.850 0.001 plus 0.905
garage fee 0.713 1.781 -84.945 -2.568 0.147 minus 0.010
tutoring school -1.381 -3.815 24.397 24.397 0.108 plus 0.142
gym fee 0.601 1.048 -15.058 -0.982 0.057 minus 0.326
veterinary fee 0.148 0.270 -20.959 -0.853 0.034 minus 0.394
hairdresser fee 0.889 2.205 -45.021 -1.677 0.106 minus 0.093
ladies” haircut 0.217 0.556 0.937 0.064 0.000 plus 0.949
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8 Table 7 indicates the results. They provide virtually

modified by the Newey-West window.
no support to the hypothesis, where a support implies a significantly positive estimate of b..
The models of the sixty months were also estimated and the results were similar to those of
the thirty-six months. The results are not presented here for brevity.

The second hypothesis is tested based on the following equation.
K=a+b-K,;+c-INFL2,+¢,

where INFL2, is the absolute value of the change rate of the national price index over the pre-
ceding twelve months. The use of the absolute value of inflation rates is discussed in Debell
and Lamont (1997).

If the price change rate is positively associated with regional price dispersion, ¢ should
take a positive value. Again, due to overlapping samples and subsequent serial correlation in
error terms, the t-statistics is modified by the Newey-West window. Table 8 indicates the
results. They provide virtually no support to the hypothesis. More than half of the investi-
gated items show a negative estimate of ¢, which is dissenting to the positive correlation.
Reinsdorf (1994) and Sheremirov (2020) also find a negative correlation between the inflation
rate and intra-market price dispersion.g)

In summary, the statistical analyses in this section provide no evidence that the price

change rate is associated with large price variability and, hence, the failure of convergence.
7. Conclusion

This study examined the convergence of regional retail prices in Japan over the past two
decades. Goods and services indicate differing results. Services are less likely to B-converge
than goods. On the other hand, it is not the same story with c-convergence. Goods are less
likely to o-converge than services over the substantial part of the sample period.

It is known that B-convergence is theoretically a necessary condition for c-convergence

19" Tt means that

and, however, c-convergence is only a sufficient condition for B-convergence.
failure of B-convergence implies failure of o-convergence, but failure of o-convergence does
not necessarily accompany failure of B-convergence. This is consistent with what the compari-
son of Figures 2 to 5 shows, that is, the proportion of failure of c-convergence is generally
higher than that of B-convergence.

It was shown that during the periods covering the start of the pandemic, i.e., early 2020,
many items failed to B-convergence and c-convergence, while this study did not examine the
causality. It was also shown that the failure of the convergence declined rather quickly. An
interpretation is that the outbreak of the pandemic affected the consumer markets through the
troubles in the distribution system, but the problems settled down quickly. The effects were
transient.

The results did not provide any support for the hypothesis that price changes increase

regional price disparity. To identify the factors affecting convergence, further research is
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Table 8. Standardized variance of price and change rate of price
Ki=a+b-K,_;+c-INFL2,

item const. (t-stat.) K., (t-stat.) INFL2, (t-stat.) R? D.W.
1 rice 0.001 5.744 0.735 16.374 0.001 2.409 0.641  1.802
2 white bread 0.000 1.053 0.991 136.954 0.001 0.583 0.985  2.346
3 cup noodle 0.000 2.468 0.939 47.788  -0.002 -1.465 0.898  2.904
4 tuna 0.007 4.580 0.851 27.928 -0.013 -1.750 0.772  2.425
5 salmon 0.006 4.732 0.823 24563  -0.006 -0.879 0.683  2.129
6 fish cake 0.002 1.845 0.951 57.462  -0.006 -0.425 0.920  2.064
7 pork 0.001 3.686 0.908 37.408  -0.002 -1.328 0.843  2.353
8 chicken 0.002 5.074 0.834 26.193  -0.007 -2.409 0.736  2.364
9 sausage 0.001 3.479 0.894 3.479 0.003 0.669 0.811  2.198
10 milk 0.000 2.702 0.952 55.384 0.002 1.028 0.923  2.256
11 yogurt 0.000 2.607 0.908 36.977  -0.002 -0.461 0.842 2.884
12 eggs 0.002 7.567 0.586 11.719 0.001 0.540 0.341  2.292
13 cabbages 0.018 9.934 0.396 7.026  -0.001 -0.744 0.154  2.018
14 onions 0.005 4.457 0.778 19.346 0.000 0.059 0.607  1.793
15 tomatoes 0.007 7.912 0.557 10.883 0.000 -0.048 0.305 2.082
16 tofu 0.003 2.656 0.949 46.874  -0.002 -0.248 0.892  2.456
17 bananas 0.003 4914 0.814 23.091  -0.001 -0.204 0.667  2.005
18 cooking oil 0.002 4.446 0.844 26.303 0.000 -0.273 0.722  2.455
19 chocolate 0.001 7.076 0.580 11.062 0.004 3.948 0.487  2.348
20 ice cream 0.000 3.124 0.931 44.880 0.001 0.530 0.886  2.580
21 tea drink 0.000 3.254 0.843 23.559 0.005 1.798 0.784  2.583
22 beer 0.000 0.854 0.983 92.320 0.000 -0.280 0972  2.483
23  kerosene 0.000 2.121 0.947 47.912 0.000 -0.589 0.896  1.487
24 bathroom paper 0.000 1.091 0.969 65.642 0.000 0.062 0.942  2.580
25 detergent 0.001 4.370 0.941 42507  -0.026 -4.116 0.872  2.290
26 men’s shirts 0.001 2.220 0.975 67.095 -0.010 -1.370 0.946  2.066
27 ladies’ underwear 0.001 1.821 0.974 70.831  -0.007 -0.585 0.953 1.974
28 ladies’ shoes 0.001 1.361 0.981 92.126 0.018 0.897 0.970 2.484
29  gasoline 0.000 3.687 0.862 27.865 0.000 -1.147 0.754  1.874
30 notebook 0.001 2.249 0.966 54.032  -0.003 -1.049 0917 2321
1 ramen 0.000 1.919 0.967 56.291 0.003 1.192 0.929  2.495
2 sushi 0.002 3.105 0.929 41.509 0.005 1.068 0.872  2.222
3 Japanese barbeque 0.002 2.165 0.963 54137  -0.017 -1.258 0.939  2.149
4 rent 0.002 3.020 0.967 91.952  -0.023 -0.959 0.976  1.795
5 laundry of men’s shirts  0.001 1.724 0.976 72.128 0.000 -0.083 0.951 2.191
6  car maintenance fee 0.001 1.828 0.978 80.459  -0.010 -1.951 0.964 1.976
7 garage fee 0.008 4.035 0.955 89.873  -0.095 -0.799 0.968  1.486
8 tutoring school fee 0.004 4.149 0.870 28.281 0.007 0.324 0.759  2.366
9 gym fee 0.001 1.162 0.967 33.501  -0.007 -1.657 0.845 1.953
10 veterinary fee 0.000 0.718 0.989 75.744 0.000 0.014 0.956  1.956
11 hair dressing fee 0.004 8.148 0.604 12.470 0.010 2.026 0.399  2.393
12 ladies’ hair cut 0.000 1.704 0.978 82.099 0.009 2.305 0.962  2.065
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needed.

Notes

1) Among the studies are Barro and Sala-i-Martin (1991, 1995).

2) Club convergence is also extensively explored in the area of international and inter-regional comparison of
income. Ikeno (2016) uses club convergence to analyze the convergence of regional prices in Japan.

3) When the variances of those indexes are calculated, the averages are set to 100.

4) In relation to previous studies, the period of sixty months, i.e., five years, is in a comparable range. For
example, Halka and Leszczynska-Paczesna (2019) examine B- and c-convergence of prices in Europe over
seven to nine years.

5) See “List of information for items of the 2020-Base Consumer Price Index”. See https://www.stat.go.jp/
english/data/cpi/pdf/2020base-list.pdf.

6) For example, see Reinsdorf (1994).

7) For example, Debelle and Lamont (1997) and Choi (2010) analyze intermarket price dispersion, using the
variability of relative price changes, and Reinsdorf (1994) and Sheremirov (2020) analyze the intra-market
price dispersion using the dispersion of price levels.

8) For the consistent estimator in the Probit model, see Estrella and Rodrigues (1998).

9) Sheremirov (2020) finds a negative correlation between the inflation rate and the dispersion of sale prices,
but finds a positive relation between the inflation rate and the dispersion of regular prices.

10) For example, see Furceri (2005).
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Appendix

Items selected for statistical works in this study

. weight in CPI 2020 number of
item base (Per 10000) start end covered cities
Goods
1 rice 39 Jan.2000 Mar.2025 47
2 white bread 32 Jan.2000 Mar.2025 47
3 cup noodle 20 Jan.2000 Mar.2025 47
4 tuna 22 Jan.2000 Mar.2025 47
5 salmon 21 Feb.2000 Mar.2025 37
6 fish cake 10 Jan.2000 Mar.2025 43
7 pork 54 Jan.2000 Mar.2025 47
8 chicken 45 Jan.2000 Mar.2025 47
9 sausage 21 Jan.2000 Mar.2025 47
10 milk 41 Jan.2000 Mar.2025 47
11 yogurt 37 Jan.2000 Mar.2025 47
12 eggs 25 Jan.2000 Mar.2025 47
13 cabbages 10 Jan.2000 Mar.2025 47
14 onions 10 Jan.2000 Mar.2025 47
15 tomatoes 24 Jan.2000 Mar.2025 47
16 tofu 15 Jan.2000 Mar.2025 47
17 bananas 15 Jan.2000 Mar.2025 47
18 cooking oil 11 Jan.2000 Mar.2025 47
19 chocolate 30 Jan.2000 Mar.2025 46
20 ice cream 35 Jan.2002 Mar.2025 47
21 tea drink 22 Jan.2005 Mar.2025 47
22 beer 31 Jan.2000 Mar.2025 47
23 kerosene 38 Jan.2000 Mar.2025 47
24 bathroom paper 14 Jan.2000 Mar.2025 47
25 detergent 17 Jan.2000 Mar.2025 47
26 men’s shirts 5 Jan.2000 Mar.2025 47
27 ladies’ underwear 8 Sep.2000 Mar.2025 46
28 ladies’ shoes 16 Jan.2000 Mar.2025 47
29 gasoline 182 Jan.2000 Mar.2025 47
30 notebook 11 Jan.2000 Mar.2025 46
Services
1 ramen (eating out) 30 Jan.2000 Mar.2025 47
2 sushi (eating out) 37 Jan.2000 Mar.2025 46
3 Japanese barbeque (eating out) 48 Jan.2005 Mar.2025 46
4 rent 225 Jan.2000 Mar.2025 47
5 laundry of men’s shirts 7 Jan.2000 Mar.2025 47
6 car maintenance fee 37 Sep.2000 Mar.2025 47
7 garage fee 45 Jan.2000 Mar.2025 47
8 tutoring school fee 36 Jan.2000 Mar.2025 46
9 gym fee 17 Jan.2005 Mar.2025 46
10 veterinary fee 24 Jan.2000 Mar.2025 47
11 hair dressing fee 26 Jan.2000 Mar.2025 47
12 ladies’ hair cut 34 Jan.2000 Mar.2025 47
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