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7T (4 u) 2O Tu—h—LLTD
WIS H 5, Burt (1992) @ [ R g2k
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(Abstract)

This study aims to provide an integrated perspective on corporate entrepreneurship
research, which has been characterized by conceptual ambiguity and fragmented theoretical
foundations, by employing the theoretical lenses of organizational politics and legitimacy.
Through a comprehensive literature review, this paper demonstrates that corporate entrepre-
neurship is not merely a process of realizing innovative ideas but a highly political process of
conferring legitimacy upon new ventures within the structural and cognitive frameworks of
existing organizations.

The study identifies three political dynamics that determine the success of corporate entre-
preneurs. First is the “legitimation strategy,” which involves aligning the venture with
organizational values and strategic goals to acquire and manipulate legitimacy as a critical
resource. Second, this study bridges the theory with organizational politics, functioning as a
capability to manage uncertainty within the organization. Third is “issue selling,” positioned as
a bottom-up influence process through which individuals without formal authority attempt to
shape the management agenda. Furthermore, the study highlights that middle managers play a
crucial role in this process as brokers who mediate information and as gatekeepers who direct
top management’s attention. By integrating corporate entrepreneurship research with the theo-
ries of legitimation and organizational politics, this paper illustrates the potential for further

advancement in this field.
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