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(Abstract)

In this research, the author will consider how though has developed in the field of
the hospital marketing. After Kotler and Levy (1969) suggested the broadening concept of
marketing, the subject matter of marketing was expanded to include non-profit organizations,
universities, NGOs, and hospitals. Since the mid 1970s, hospital marketing has been
recognized as an emerging independent research area in the United States. Following that
trend, marketing scholars in Japan have also conducted a number of studies on hospital
marketing since the 1980s. The author will focus on this work in particular and analyze
the theoretical progress of the hospital marketing by reviewing the literature published
in major academic journals. This research will conclude that hospital marketing thought
in Japan has developed by emphasizing both product and promotion strategies aimed at
enhancing favorable relationship with customers and establishing strong brand loyalty to

hospitals.
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